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1 Executive Summary 

 

Deliverable 5.1 is a public document of the Application of Flexible, multi-mOdal and Robust FREIGHt Transport 
(FOR-FREIGHT) project, prepared as part of the Work Package (WP) 5 “Dissemination, Communication & capacity 
building” and addresses Task 5.1 ‘Dissemination & communication activities”.  

FOR-FREIGHT is fully committed to the main objective of fostering public engagement by bringing together 
associations and clusters, standardization bodies and open-source communities, as well as key vertical 
stakeholders involved in multimodal/intermodal transports. The aim of the dissemination and communication 
activities within the project is to inform as many people as possible about the existence, its activities, and the 
results of the project. For this purpose, various communication actions are undertaken to promote the visibility 
of the project and its impact. This greatly benefits the project and also the partners, as the project results can be 
further exploited or used in future research projects.  

This document establishes FOR-FREIGHT’s website and social media accounts and provides initial material to 
support internal and external communication activities, such as templates and other supporting documents. The 
description and analysis include the methodology behind the design and the implementation of a powerful, 
modern and user-friendly website with multi-browser and multi-device compatibility.  

Moreover, the administration of the website is also described in this document. The content of the website will 
be continuously updated with dissemination material (i.e., newsletters, publications, results, etc.) until the 
completion of the project. Lastly, the links to access the FOR-FREIGHT social media accounts and website have 
already been provided to the project consortium.   
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2 Introduction 
2.1 Mapping FOR-FREIGHT Outputs 

This section presents the FOR-FREIGHT ‘s Grand Agreement (GA) commitments, as extracted from the formal 
deliverable and task description, in respect to their outputs and work to be performed. The purpose is to aid the 
reviewer in finding the specific sections of the document where the respective tasks’ requirements are addressed 
but also to guide the author through and serve as a check list to address everything that is needed to be 
addressed. 

 

Table 2-1 Adherence to FOR-FREIGHT’s GA Deliverable & Tasks Descriptions 

FOR-FREIGHT 
GA Component 

Title 

FOR-FREIGHT GA Component Outline Respective 
Document 
Chapter(s) 

Justification 

DELIVERABLE 

D5.1 - Project 
website and 
social media 
presence 

“It will set up and maintain the project 
website by month M2 (by eBOS), which 
will address a wide and versatile 
community and will be updated 
regularly”.  
 
“The portal will be complemented by a 
social media communication strategy and 
channels (e.g., LinkedIn groups) that will 
ensure a broad diffusion of the project 
results and promote the project in online 
discussion communities”. 

3 – FOR-
FREIGHT Logo 

 
 

4 – FOR-
FREIGHT 
Website 

 
5 - FOR-

FREIGHT Social 
Media 

presence 

The deliverable describes the 
visual identity of the project 
in detail, such as the logo, the 
website and the social media 
channels created. Therefore, 
in this deliverable reader will 
find:  

• Description 
and screenshots 
from FOR-FREIGHT’s 
website.  

• Description 
and screenshots from 
FOR-FREIGHT’s social 
networks.  
• Methodology 
followed during the 
website design and 
implementation.   
• The 
administration of the 
website [WordPress 
Content Management 
System (CMS)].   

TASKS 

T5.1 -
Dissemination 
& 
communication 
activities (M1-
M40) 

“This task will define the Dissemination 
and Communication (D&C) plans and 
select appropriate tools to be used by the 
consortium for internal/external 
communication. The main elements of 
the D&C plan will be tasks, responsible 
partners, materials used, audience 

2 - 
Introduction 

In the respective document, 
some of the tools that the 
project consortium is going to 
use for internal and external 
communication are 
mentioned. It, therefore, 
refers to the FOR-FREIGHT 
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addressed and timing. In addition, the 
D&C plan includes: (a) project identity 
definition; (b) target group definition; (c) 
issue of dissemination material; (d) 
selection of the appropriate 
communication activities; (e) evaluation 
of the communication activities 
performed. It will set up and maintain the 
project website by month M2 (by eBOS), 
which will address a wide and versatile 
community and will be updated regularly. 
The portal will be complemented by a 
social media communication strategy and 
channels (e.g., LinkedIn groups) that will 
ensure a broad diffusion of the project 
results and promote the project in online 
discussion communities. The project’s 
intermediate results will also be 
presented in form of white papers, 
presentations and online demos in 
various conferences and industrial 
exhibitions with the purpose of 
commercially exploiting the project’s 
results and identifying new partners for 
collaboration in the EU market. The 
following options will also be considered: 
(i) joint organisation with other relevant 
5G PPP/SNS projects, (ii) co-hosting in the 
framework of other well-established 
events, (iii) organisation of a session with 
other 5G stakeholders, (iv) cooperation 
with 5G PPP/SNS WGs and mapping of 
results, (v) Contribute, upon invitation by 
the CINEA, to common information and 
dissemination activities to increase the 
visibility and synergies between 
HE/H2020 supported actions. Output: 
D5.1, D5.2, D5.3, D5.4”. 

visual identity, as well as 
various dissemination tools 
that have been developed at 
the beginning of the project 
(M1 – M2). Such tools refer to 
the project website, as well as 
social media accounts such as 
LinkedIn, Twitter and 
YouTube channel. The rest of 
the task requirements 
especially related to the D&C 
plan will be thoroughly 
addressed in upcoming 
deliverable D5.2 to be 
submitted in M6. 
 
The respective accounts are 
aiming to attract and engage 
a wide and versatile 
community in the project 
activities. The number of 
followers and website visits 
are defined in this document 
and screenshots of various 
posts promoted are provided. 
Also, online connections have 
been made with other EU 
projects and professionals via 
these channels to 
disseminate results and build 
on future collaborations.  
 
Concerning the dissemination 
material promoted during the 
project’s lifecycle, Annexes I, 
II, and III reflect the Roll-up 
Banner, the Flyer and Bag of 
the project, created, 
designed and disseminated in 
the project’s social media 
channels at M1.  
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2.2 Deliverable Overview and Report Structure 

 

The Deliverable ‘D5.1. Project website and social media presence’ of the FOR-FREIGHT project is part of Work 
Package (WP) 5 “Dissemination, Communication & capacity building” and refers to the construction and 
publishing of the project’s official website itself and the setup of other social media channels, such as Facebook, 
LinkedIn and Twitter accounts, and the project’s YouTube channel. 

The deliverable is of significant importance since it marks from an early stage the “online” dissemination activity 
and the initial web presence and visibility of the FOR-FREIGHT project. The first website version was set up 
during M2 (October 2022) and is continuously updated. To support knowledge dissemination and impact 
creation, all public deliverables will be published on the project website, which will be constantly updated until 
the end of the project. 

The project’s website has been designed and launched by eBOS Technologies, acting as the central public source 
for all project information, description, objectives, updates, latest developments, as well as dissemination 
activities and other events relevant to the FOR-FREIGHT project and its stakeholders. All partners are entitled to 
publish the project results in the usual scientific form and all concept publications are published on the website 
and submitted to all partners together. Correspondingly, the project’s social media profiles were also created by 
eBOS Technologies as additional dissemination tools and will be frequently updated until the completion of the 
project.  

As per the project’s Grant Agreement (GA), the target audience of the website and social media accounts is its 
consortium, the industry and technological, research and academic communities, as well as institutional 
organizations. In addition to these target groups, the project’s dissemination tools aim at attracting potential 
collaborators, customers and investors, and exposing synergies with other projects. An extremely imperative 
requirement to ensure exploitation, high impact and increased interest in the project’s results, is to cautiously 
and effectively disseminate and communicate the appropriate information to the relevant audience, in a concise, 
well-articulated, understandable and attractively wrapped manner. Communicating the right information and 
messages to the right people, using the right language and suitable means is the key to a successful dissemination 
strategy.  

Taking into account the above implemented under Task 5.1: Dissemination and Communication activities that 

eBOS leads, the respective document provides an Introduction in Chapter 2. The FOR-FREIGHT’s visual identity 

is illustrated in Chapter 3, as it provides the readers with the FOR-FREIGHT logo. In Chapter 4, the readers are 

able to gain a holistic picture of FOR-FREIGHT’s website, with emphasis on the content and development 

methodology implemented, while providing snapshots for each of the pages. In addition, information in regard 

to the privacy and cookies policy of the FOR-FREIGHT website is available, and Google Analytics results are also 

provided in the Chapter.  Chapter 5 introduces the social media accounts of the FOR-FREIGHT project (LinkedIn, 

Twitter, YouTube) and gives the conclusions of the document.  
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3 FOR-FREIGHT Logo 

 

Chapter 3 refers to the FOR-FREIGHT Logo. The brand of the logo as the project’s main visual identity had to be 

established before the website design. The final FOR-FREIGHT logo was designed, taking into account the FOR-

FREIGHT core subjects such as ‘freight’ and ‘logistics’, as well as the interoperability element witnessed in the 

interacting dots. Figure 3-1 below shows the FOR-FREIGHT logo.  

 

 

Figure 3-1 FOR-FREIGHT Logo 
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4 FOR-FREIGHT Website 

 

Chapter 4 provides the readers with an analysis of the FOR-FREIGHT website structure, design and development, 
which represents the main public FOR-FREIGHT presence and disseminates the online reputation of the FOR-
FREIGHT project. The main aim of the project’s website, as a key tool for dissemination and communication, is 
to connect with relevant stakeholders and the general public and inform the audience about the project’s 
objectives, progress, activities, news and updates, as well as the FOR-FREIGHT’s developments and results. To 
achieve the above, among other actions, the project consortium will be providing the interested bodies with 
regular updates about the project, by sharing the FOR-FREIGHT periodic Newsletter, once every six months. To 
develop the project’s website, eBOS took into account the colours of the FOR-FREIGHT logo, as well as its key 
subjects (freight and logistics).  

In collaboration with the project’s coordinator, CERTH, who has hosted the project website, eBOS has launched 
the FOR-FREIGHT website on October 2022 (M2), which can be accessed at the link here: www.for-freight.eu 

 

4.1 Website structure and methodology  

 

A web design platform, the WordPress Content Management System (CMS), was the tool used to develop and 
release the FOR-FREIGHT website. eBOS, as the dissemination and communication leader in the project, has 
taken into account the user interface design standards and requirements defined in the Grant Agreement (GA) 
to set the FOR-FREIGHT website content, structure, and setup. The main goal when setting up the FOR-FREIGHT 
website was to be user-friendly and practical and provide ‘rich’ content information in order to benefit the 
experience of the users navigating the various website pages. The users can access the project’s website from 
various devices such as smartphones, laptops, tablets, desktops, and also PCs, aiming to secure multi-device and 
multi-browser compatibility. With this in mind, the GUI Design Principles [1] are considered essential when 
designing and delivering the project’s website. To be more specific, the principles refer to:  

• Aesthetically pleasing visual: Delivers visual appeal by following presentation principles and graphic 
design:  

o Presents significant contrast between screen elements; 
o Generates groupings while aligning groups and screen elements; 
o Uses graphics and colours effectively and simply. 

• Comprehensibility: The interface is instinctive, and the flow is simple to learn; 
• Clarity: The interface is conceptually, linguistically and visually clear: 

o Visual elements; 
o Functions; 
o Text, words and metaphors. 

• Consistency: The interface looks, acts, and performs in a consistent manner; 
o The same actions always yield the same results; 
o The position of basic elements remains the same. 

• Control: The user controls the interaction, and in particular: 
o Actions result from explicit user requests; 
o Actions are performed quickly; 
o Actions can be interrupted or terminated; 
o The user is never interrupted by errors. 

• Simplicity: 
o Provide as simple interface as possible; 

http://www.for-freight.eu/
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o Common actions are made simple;  
o Features important functions prominently; 
o Minimizes screen alignment points; 
o Uniformity and consistency are provided throughout the website. 

• Efficiency: 
o The design minimises user’s eye and hand movements; 
o Transitions between various system controls flow easily and freely; 
o Navigation paths are as short as possible.  

 

 

4.2 Website Navigation Structure 

 

During the design and development of the FOR-FREIGHT website, effective technologies such as JavaScript, CSS3, 
and HTML5 have been attained. The main aim of the use of such technologies was to maintain an accessible 
result, as well as multi-device compatibility and cross-border functionality.  

As stated above, the FOR-FREIGHT website works as a successful dissemination tool, which as the project’s main 
dissemination platform reaches out not only to the general public but also to interested stakeholders who can 
in many ways benefit from the project. Henceforth, the project website:  

• presents the FOR-FREIGHT project in general;  

• presents the main objectives of the FOR-FREIGHT project;  

• aims to inform and engage the general audience; 

• aims to attract and engage additional interested stakeholders; 

• disseminates the FOR-FREIGHT project progress, events and activities, and;  

• disseminates the FOR-FREIGHT project’s public documents and/or deliverables.  

 

The FOR-FREIGHT consortium, to attract and engage interested bodies and stakeholders to register on the 
project website and learn more about the project, as well as participate in various project activities, can get in 
touch with the project partners via the “Get Involved!”, or the “Contact Us” pages. An Expression of Interest Form 
will be soon available on the “Get Involved!” page for those interested in learning more or being part of the 
project activities. More information is provided in Sections 4.2.11 and 4.2.12.  

 

Figure 4-1 illustrates the FOR-FREIGHT design structure, aiming to best reflect the project’s concept, materials, 
activities, events and news, as well as the FOR-FREIGHT results.   
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4.2.1 The “Home” page  

 

The first page that FOR-FREIGHT users can see when entering the FOR-FREIGHT website is the “Home” page. The 
“Home” page promotes a quick view of the content of the website while scrolling pages, as well as the project’s 
logo, and provides the audience with an early experience of what the project is about. For example, it reflects 
FOR-FREIGHT’s scope and objectives, the project consortium, as well as relevant news, and the main project’s 
contact details. The header hosts the main navigation menu and links to social media channels of the FOR-
FREIGHT Project. Figure 4-2 and Figure 4-3 illustrate various screenshots from the “Home” page of the FOR-
FREIGHT website.  

 

 

Figure 4-2 FOR-FREIGHT Home page 
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Figure 4-3 FOR-FREIGHT Home page 
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4.2.2 The “About” page  

 

By navigating the “About” page, the users can view a brief description of the FOR-FREIGHT project, and 
specifically, background information, the project’s overall concept and methodology, as well as the project’s 
objectives and the project consortium (Figure 4-4). Therefore, the “About” page is a drop-down menu that 
highlights the options leading to those subpages. The information and content provided on the respective page 
is an alignment with the FOR-FREIGHT Description of Action (DoA).  

 

 

Figure 4-4 FOR-FREIGHT About page 
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4.2.3 The “Background and Motivation” page 

 

The “Background and Motivation” page provides the users with a background research analysis on the field of 
transport and logistics, and it briefly explains the challenges and the need for more efficient management at 
multi-modal/inter-modal and international levels. More specifically, this page highlights the integration of novel 
technologies into daily operations, with the main aim to modernize the production, storage, and shipment 
methodology of transport and logistics to increase efficiency, cost reductions, etc. (Figure 4-5).  

 

 

Figure 4-5 FOR-FREIGHT Background and Motivation page 
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4.2.4 The “Concept and Methodology” page 

 

This page reflects the concept and methodology the project consortium approached for the FOR-FREIGHT 
project. It provides an overview of the project’s scope, which is to achieve competitive sustainability with higher 
levels of efficiency, and reduce the average cost of freight transport through the development of novel solutions 
and their integration with legacy logistics systems, and it also refers to the project’s unique value propositions. 
Based on this, a screenshot of the FOR-FREIGHT overall concept and envisioned platform architecture is provided 
in Figure 4-6 and Figure 4-7 below.  

 

 

Figure 4-6 FOR-FREIGHT Concept and Methodology page 
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Figure 4-7 FOR-FREIGHT Concept and Methodology page 
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4.2.5 The “Objectives” page 

 

On this page, the FOR-FREIGHT objectives are given for the users and interested stakeholders to gain a better 
idea about the project’s scope and approach. The project’s objectives are five, and are presented in the following 
Figure 4-8.  

 

 

Figure 4-8 FOR-FREIGHT Objectives page 
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4.2.6 The “Consortium” page 

 

The “Consortium” page (Figure 4-9) lists the project partners representing the FOR-FREIGHT Consortium, 
providing the project partners’ names along with their corporate logos .  

 

Figure 4-9 FOR-FREIGHT Consortium page 
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4.2.7 The “Use Cases and Trials” page  

 

This page briefly states the three project’s UCs that will be demonstrated in each trial site facility (Figure 4-10):  

1) UC1 (Spain) - Blockchain & Digital Twins to support Decision Making Process in multimodal transport 
combined with a Subway-Based Network for sustainable last mile distribution. 

2) UC2 (Greece) - Port-to-Airport multimodal freight transport: End-to-end optimization with DSS and real-
time monitoring & control capabilities. 

3) UC3 (Romania) - Riverport to warehouse hub via railway network - Galati Port.  

Each UC has an extended tab, in which by clicking it users can see the detailed description of the UC, including 
relevant figures to get a better picture of what is going to be implemented during the project.    

 

 

Figure 4-10 FOR-FREIGHT Use Cases and Trials page 
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4.2.8 The “Dissemination & Communication” page 

 

The “Dissemination and Communication” page includes all the ongoing dissemination and communication 
channels and tools (Figure 4-11) the project consortium will be using to disseminate the FOR-FREIGHT project 
and its results. More specifically, what is going to be disseminated is:   

 

i. Public Deliverables 
ii. Workshops and Demos 

iii. Publications  
iv. Brochures and Flyers 
v. Press Releases 

vi. Newsletters 
vii. Video Clips 

 

The content of these pages is not yet available, as they will be updated during the project lifecycle, with the 
relevant dissemination material when produced.  

 

Figure 4-11 FOR-FREIGHT Dissemination & Communication page 
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4.2.9 The “News & Events” page 

 

On this page (Figure 4-12), the FOR-FREIGHT users will be informed concerning the project’s news, workshops, 
press releases, ongoing actions and project progress, as well as the partners’ meetings and gatherings. 
Henceforth, the “News & Events” page will be regularly updated, based on the activities and updates in the FOR-
FREIGHT consortium countries, as well as at a pan-European level, and beyond.  

 

 

Figure 4-12 FOR-FREIGHT News & Events page 
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4.2.10 The “Get Involved!” page 

 

The “Get Involved!” page is aiming to attract website visitors to get involved and get to know the FOR-FREIGHT 
project better (Figure 4-13). Interested individuals and stakeholders can observe the various activities 
implemented and become aware of the impact those actions bring to the project and to their work as well.  

On this page, various stakeholders and any other individuals interested in the project will be informed on the 
ways they can get involved in the project’s activities, and by completing the Expression of Interest Form which 
will be later on created for this purpose, they will be confirming their commitment to the project. Some examples 
of commitment expected in the project are their involvement in the project’s workshops, trainings, experiments 
and trials, and also clustering activities that will be taking place throughout the project lifecycle.  

 

 

Figure 4-13 FOR-FREIGHT Get Involved page 
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4.2.11 The “Contact Us” page 

 

On this, last page of the website (Figure 4-14), the FOR-FREIGHT users will have the possibility to contact the 
project consortium and submit their requests and queries through an online form, or via the project’s general 
email address. The email will be monitored by the Dissemination and Communications Manager, and the Project 
Coordinator.  

 

 

Figure 4-14 FOR-FREIGHT Contact Us page 
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4.2.12 The “FOR-FREIGHT access” page  

 

The project’s website will be publicly accessible, and will also feature a restricted area, only accessible to project 
partners, the EC project scientific officer and the project review panel team. This restricted area contains 
documents and confidential information related to the project’s internal activities and reporting (Figure 4-15). 

 

 

Figure 4-15 The FOR-FREIGHT access page 
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4.2.13 Privacy Policy and Cookies Policy 

 

Loading the FOR-FREIGHT website for the first time when visiting the “Home” page, the FOR-FREIGHT users can 

see on their screens the “Accept Cookies” option (Figure 4-16). This is to inform them that the project’s website 

is maintaining a record of their visits to the website’s pages, but also for internal purposes, to help the 

Dissemination and Communications Manager of the project to keep track of the traffic and total visits of all users 

to the website. Aligned with the EU GDPR [2], the cookies are powered by the WordPress General Data Protection 

Regulation (GDPR) Cookie Compliance plugin [3], which can be seen by clicking on the “Cookies Policy”, and the 

“Privacy Policy” (Figure 4-17and Figure 4-18).  

 

 

Figure 4-16 FOR-FREIGHT Accept Cookies option 
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Figure 4-17 FOR-FREIGHT Cookies policy 
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Figure 4-18 FOR-FREIGHT Privacy policy 
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4.2.14 Website Administration  

 

The administration site of the FOR-FREIGHT website has been developed with the use of WordPress (version 
5.4.2) [4], a web-based software that professionals use to design a website, with additional focus on security, 
accessibility, performance and user-friendly features which are regularly maintained throughout the project. 
WordPress is aligned with GDPR regulations [2] and is distributed by a key web hosting solutions company, the 
“Bluehost”.  

The page demonstrated when the administrator logins the WordPress, is illustrated in Figure 4-19. Furthermore, 
the administrator can use the navigation menu found on the left side of the website, to view the website pages. 
The administrator can also create and duplicate pages, edit, or even rename or delete them, as well as upgrade 
relevant content.  

 

 

Figure 4-19 FOR-FREIGHT WordPress page 

 

 

 

In addition, the project Coordinator, as well as the Dissemination and Communication Manager have access to 

the Google Analytics of the FOR-FREIGHT project, aiming to observe and report the website’s traffic and results. 

This tool assists the project consortium to track the activities within the website and relevant information. Until 

the middle of October 2022, the second month of the project, 22 users have visited the FOR-FREIGHT website, 

as presented in Figure 4-20 below. The website Google Analytics will be tracked by the Dissemination and 

Communication Manager of the project, and updated statistics will be periodically provided to the project 

consortium.  
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Figure 4-20 FOR-FREIGHT Website Google Analytics 

  

 



D5.1 Project website and social media presence 

© FOR-FREIGHT, 2022  Page | 33  

 

5 FOR-FREIGHT Social Media Channels 

 

This Chapter is dedicated to the FOR-FREIGHT social media accounts which are Twitter, LinkedIn and YouTube 
channel. As defined in the GA and agreed upon the project partners, those three channels were concluded to be 
the most popular, user-friendly, practical and effective to promote FOR-FREIGHT’s dissemination activities.  

In addition, those social media channels are considered open/public professional media networks where 
professionals and organisations share information about their work and various topics that they find essential to 
promote. Other EU-funded projects share via these channels, the progress and results of their work, and they 
call out professionals for future collaborations and joint activities. These dissemination boosters can help the 
project consortium create a wide network of joint efforts at national and international levels, and therefore 
increase the visibility of the FOR-FREIGHT project.  

The FOR-FREIGHT’s Twitter and LinkedIn, and YouTube have been created at M1 of the project, and have been 
disseminated to all project partners who were asked to promote the social media accounts to their professional 
networks and organisations to increase the accounts’ traffic. Throughout these channels, the Dissemination and 
Communication Manager of the project, as well as the project partners will be able to make the project 
information public to the project’s followers and subscribers, and monitor their reaction and engagement in the 
project. Periodic updates and posts will be disseminated in the FOR-FREIGHT social media channels, following 
the DoA standards, as well as the Dissemination and Communication Strategy of the project, which will be 
defined in detail at M6, when D5.2 - Dissemination, Communication, training and clustering activities (Initial 
version) will be submitted. The project partners will promote their activities at national, European and 
international levels, and inform the audience whenever there are news, updates, organised trainings and 
workshops, etc. Also, public deliverables and promotional material will also be promoted via these channels, and 
various existing EU projects, associations and organisations relevant to the FOR-FREIGHT project will be invited 
to collaborate and contribute to the project to create a greater impact. To be proactive and ensure the successful 
dissemination of the project, the Dissemination and Communication Manager will be tracking the social media 
channels’ analytics to identify those individuals, pages, or groups that are visiting the social media pages and 
subscribers subscribing to the project’s YouTube channel, as well as those commenting in the posts and showing 
their interest in the project.  

The Social Media strategy consists of: 

1. Acknowledging the project outputs on a continuous basis (what is exactly what we try to promote) 
2. Identifying and targeting specific audience and groups in accordance with the GA requirements and 

impact maximization 
3. Defining the tools and methodologies to achieve the impact targeted (examples: papers, posts, press 

releases etc).  
4. Defining the proper communication channels in line with popularity, audiences and content 
5. Designing a monitoring framework to ascertain the effectiveness of the efforts (and elements above) to 

enable strategy shift should the need arise or special focus in case of target groups not being reached as 
well as expected. 
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5.1 FOR-FREIGHT LinkedIn page 

 

The FOR-FREIGHT LinkedIn page has been created at M1 of the project (Figure 5-1), and as highlighted in Figure 
5-2 and Figure 5-3, by the beginning of M2 has been connected and interacted with 72 followers through various 
posts. The project’s LinkedIn account will be monitored by the Dissemination and Communication Manager 
throughout the project’s lifecycle. The LinkedIn page can be found at the link 
https://www.linkedin.com/company/for-freight/  

 

 

Figure 5-1 FOR-FREIGHT LinkedIn page 

 

 

 

 

https://www.linkedin.com/company/for-freight/
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Figure 5-2 FOR-FREIGHT LinkedIn page – Visitors’ analytics 
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Figure 5-3 FOR-FREIGHT LinkedIn page – Followers’ analytics 

 

Analytics in the form of metrics as a tool (applies to all channels) serve the following purpose: 

1. They provide a quantitative method of measuring how well the strategy performs (and how far behind 
or ahead project may be). 

2. Easily and early focus on actions to specific industry segments which may underperform 
3. Provide a yardstick against which KPIs and pre-set targets have been set and allow corrective actions to 

achieve same. 
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5.2 FOR-FREIGHT Twitter page 

 

The Twitter account of the project has been created by the Dissemination and Communication Manager at M1 
of the project (Figure 5-4). The FOR-FREIGHT consortium will use this page to share information about the project 
and its consortium, as well as promote regular updates and potential collaborations with other projects and 
initiatives. The FOR-FREIGHT Twitter group consists of 36 followers (Figure 5-5), and to connect to the account, 
can access the link here https://twitter.com/forfreight22  

 

 

Figure 5-4 FOR-FREIGHT Twitter page 

 

https://twitter.com/forfreight22
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Figure 5-5 FOR-FREIGHT Twitter page analytics 

 

 

5.3 FOR-FREIGHT YouTube channel 

 

The YouTube channel of the project has been created at M1 (Figure 5-6), with the main aim to disseminate videos 
about the project’s activities, as well as results. To view the channel, access the following link 
https://www.youtube.com/channel/UCtEV-K-XsZ4aZq9lTsTJ9NA   

 

https://www.youtube.com/channel/UCtEV-K-XsZ4aZq9lTsTJ9NA
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Figure 5-6 FOR-FREIGHT YouTube channel 
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6 Conclusions  

 

The respective document focuses on the visual identity of the FOR-FREIGHT project and highlights the project’s 
social media accounts and website. Both, the social media accounts and the website for the FOR-FREIGHT project 
have been created at the beginning of the project (M1) and have been promoted to the consortium’s network.  

This deliverable reflects WP5: Dissemination, Communication and Capacity building, and specifically the Task 5.1 
Dissemination and communication activities. Some social media posts have already been posted by the 
Dissemination and Communication Manager of the FOR-FREIGHT project and reposted in the project partners’ 
personal and corporate networks. Henceforth, regular updates will follow to mention news about the project 
and promote relevant dissemination material until the end of the project. All information relevant to the 
project’s website and social media accounts will be introduced in the D5.2, D5.3 and D5.4 which are the initial, 
interim and final version of the Dissemination, Communication, training and clustering activities report, available 
at M6, M20 and M40. A more strategic direction will be identified which lies at the core of the project 
methodology in maximizing the outcomes of the project.  
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Annex I: FOR-FREIGHT Roll-up Banner 
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Annex II: FOR-FREIGHT Flyer 
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Annex III: FOR-FREIGHT Bag 

 

 

 

 


